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iHeart
RADIO

33.3% or 656,984 of WPB DMA Adults 18 or older Listened to IHEART RADIO in the past 7 days.
Typical Adults 18 or older who Listened to IHEART RADIO in the past 7 days are 54. years old (1.2% older
than average) and have a $116,517 (3.9% higher than average) annual household income.
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11.3% or 222,359 of WPB DMA Adults 18 or older Listened to WKGR-FM in the past 7 days.
Typical Adults 18 or older who Listened to WKGR-FM in the past 7 days are 55.3 years old (3.6% older than
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@ Percent of Market: Adults 18 or older ik‘ Gender of Target vs. Market: Adults 18 or older
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8.4% or 165,004 of WPB DMA Adults 18 or older Listened to WLDI-FM in the past 7 days.
Typical Adults 18 or older who Listened to WLDI-FM in the past 7 days are 46.5 years old (13.% younger than
average) and have a $119,692 (6.8% higher than average) annual household income.
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8.9% or 176,240 of WPB DMA Adults 18 or older Listened to WOLL-FM in the past 7 days.
KwL Typical Adults 18 or older who Listened to WOLL-FM in the past 7 days are 55.4 years old (3.7% older than
average) and have a $125,526 (12.% higher than average) annual household income.
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(Radio Stations: WQOL-FM)

3.5% or 68,701 of WPB DMA Adults 18 or older Listened to WQOL-FM in the past 7 days.
Typical Adults 18 or older who Listened to WQOL-FM in the past 7 days are 65.4 years old (22.5% older than
average) and have a $101,119 (9.8% lower than average) annual household income.
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33.3% or 656,984 of WPB DMA Adults 18 or older Listened to IHEART RADIO in the past 7 days.

°

'Heart Adults 18 or older who Listened to IHEART RADIO in the past 7 days are 10.% less likely to be a college

R A D I O graduate, 6.3% more likely to work full-time, 8.8% more likely to be married, 7.4% more likely to be a
parent of 1 or more children under 18.
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of 1 or more children under 18.

11.3% or 222,359 of WPB DMA Adults 18 or older Listened to WKGR-FM in the past 7 days.
Adults 18 or older who Listened to WKGR-FM in the past 7 days are 19.% less likely to be a college
graduate, 6.8% less likely to work full-time, .7% more likely to be married, 1.% less likely to be a parent
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8.4% or 165,004 of WPB DMA Adults 18 or older Listened to WLDI-FM in the past 7 days.
® 55 Adults 18 or older who Listened to WLDI-FM in the past 7 days are 41.7% less likely to be a college
A AusiC STATION graduate, 2.% more likely to work full-time, 5.8% less likely to be married, 20.9% less likely to be a
THE PALM BEACHES 1 1 parent of 1 or more children under 18.
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8.9% or 176,240 of WPB DMA Adults 18 or older Listened to WOLL-FM in the past 7 days.

Adults 18 or older who Listened to WOLL-FM in the past 7 days are 4.9% less likely to be a college
graduate, 13.% more likely to work full-time, 26.3% more likely to be married, 56.9% more likely to be a
parent of 1 or more children under 18.
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parent of 1 or more children under 18.

3.5% or 68,701 of WPB DMA Adults 18 or older Listened to WQOL-FM in the past 7 days.
Adults 18 or older who Listened to WQOL-FM in the past 7 days are 28.% less likely to be a college
graduate, 13.% less likely to work full-time, 30.3% more likely to be married, 38.5% less likely to be a
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* who Listened to WQOL-FM in the past 7 days = WPB
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(Radio Stations: WQOL-FM)

‘iuﬂﬂﬂl Stage in Life: Adults 18 or older
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who Listened to WQOL-FM in the past 7 days = WPB

35.9%



[ 4 33.3% or 656,984 of WPB DMA Adults 18 or older Listened to IHEART RADIO in the past 7 days.

'Heart Adults 18 or older who Listened to IHEART RADIO in the past 7 days are 2.6% more likely to own their

R A D | o home, 2.8% more likely to own a lower valued home, .9% more likely to have a single-family home, 3.8%
more likely to have a dog.
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11.3% or 222,359 of WPB DMA Adults 18 or older Listened to WKGR-FM in the past 7 days.
GATER Adults 18 or older who Listened to WKGR-FM in the past 7 days are 7.7% less likely to own their home,
98 11.1% more likely to own a lower valued home, 7.4% more likely to have a single-family home, 4.7% more
o4/ fim likely to have a dog.
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Adults 18 or older who Listened to WLDI-FM in the past 7 days are 7.5% less likely to own their home, .5%
" T MUSIC STATION more likely to own a lower valued home, 5.3% less likely to have a single-family home, 7.4% less likely to
have a dog.

55 8.4% or 165,004 of WPB DMA Adults 18 or older Listened to WLDI-FM in the past 7 days.

THE PALM nEAcHES &
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8.9% or 176,240 of WPB DMA Adults 18 or older Listened to WOLL-FM in the past 7 days.

TODAY'S Adults 18 or older who Listened to WOLL-FM in the past 7 days are 5.4% more likely to own their home,
KmL 3.4% more likely to own a lower valued home, 19.2% less likely to have a single-family home, 27.% more
] likely to have a dog.
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3.5% or 68,701 of WPB DMA Adults 18 or older Listened to WQOL-FM in the past 7 days.

Adults 18 or older who Listened to WQOL-FM in the past 7 days are 24.4% more likely to own their home,
13.8% more likely to own a lower valued home, 31.7% more likely to have a single-family home, 23.3%
more likely to have a dog.
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° 33.3% or 656,984 of WPB DMA Adults 18 or older Listened to IHEART RADIO in the past 7 days.

'Heart Adults 18 or older who Listened to IHEART RADIO in the past 7 days are 3.4% less likely to look up D-I-Y

R A D I O advice online, .9% more likely to always vote in local elections, 6.6% more likely to belong to a gym, 3.%
less likely to fly domestic past yr.
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36.8% 26.4%
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11.3% or 222,359 of WPB DMA Adults 18 or older Listened to WKGR-FM in the past 7 days.
GATER Adults 18 or older who Listened to WKGR-FM in the past 7 days are 1.9% less likely to look up D-I-Y advice
,8 7 online, .8% more likely to always vote in local elections, 29.4% less likely to belong to a gym, 8.4% less
fim likely to fly domestic past yr.
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@ Adults 18 or older who Listened to WLDI-FM in the past 7 days are 2.9% more likely to look up D-I-Y advice
MUSIC STATION online, 24.4% less likely to always vote in local elections, 21.6% less likely to belong to a gym, 15.% less

likely to fly domestic past yr.

5 8.4% or 165,004 of WPB DMA Adults 18 or older Listened to WLDI-FM in the past 7 days.
(J
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8.9% or 176,240 of WPB DMA Adults 18 or older Listened to WOLL-FM in the past 7 days.

Adults 18 or older who Listened to WOLL-FM in the past 7 days are 17.8% less likely to look up D-I-Y advice
online, .5% more likely to always vote in local elections, 39.9% more likely to belong to a gym, .3% more
likely to fly domestic past yr.
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less likely to fly domestic past yr.

3.5% or 68,701 of WPB DMA Adults 18 or older Listened to WQOL-FM in the past 7 days.
Adults 18 or older who Listened to WQOL-FM in the past 7 days are 2.% more likely to look up D-I-Y advice
online, 25.9% more likely to always vote in local elections, 10.2% more likely to belong to a gym, 19.6%
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» 33.3% or 656,984 of WPB DMA Adults 18 or older Listened to IHEART RADIO in the past 7 days.

.Heart Adults 18 or older who Listened to IHEART RADIO in the past 7 days are 5.4% more likely to use QSRs past

R A D I O mo., 2.7% more likely to use Sit-Down Restaurants past mo., 8.8% more likely to use Casinos past yr., 31.6%
more likely to smoke cigarettes.

(Sit-Down Restaurants Used Past 30-days)
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Past 30-days QSR Users: Adults 18 or older
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6-9times

=who Listened to WKGR-FM in the past 7 days

10 times or more

Total Monthly QSR Users:
76.0%

Avg. Monthly QSR Meals:
79.5%

s -
0.004

likely to smoke cigarettes.

11.3% or 222,359 of WPB DMA Adults 18 or older Listened to WKGR-FM in the past 7 days.
Adults 18 or older who Listened to WKGR-FM in the past 7 days are 4.3% less likely to use QSRs past mo.,
2.% less likely to use Sit-Down Restaurants past mo., 4.7% less likely to use Casinos past yr., 56.2% more

1time

2 times

3 times

4 times

5 times

6-9times

10times or more

m who Listened to WKGR-FM in the past 7 days uWPB

hly Sit-Down Ry -Down Restaurant Meals:
70.7%

Total M

Users‘ Ay

Drank Past 30-days: Adults 18 or older
Uauor

Any Type of Beer
Wine

Imported Beer
Domestic Light Beer
Domestic Regular Beer

Microbrew / Craft Beer

469,471 23.8%
10.1%
5.0%

# who Listened to WKGR-FM in the past 7 days = wrs

DMA Scarborough R2 2026: Aug25-Jul26 Qual intab

Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older
€

(Sit-Down Restaurants Used Past 30-days)

Chinese mian  Mesian Steskhouse Coffee mw umals o seatood
House/  Burgers
Coffee Bar smu lul!q'
= who Listened to WKGR-FM in the past 7 days =wePB

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Listened to WKGR-FMin the past 7 days 27.2%

V2N 222,952 21.4%

Past 12 months Casmo Activities: Adults 18 or older

Slot Machines

439,277

227,298 11 5%

22.2%
Upscale Restaurant

Table Games (Craps, Poker, etc.)

Bar / Nightclub

Stage Show / Concert 31.5%
Sports Betting
Spa

Other Gambling Casinos visited past 12 hs: Yes

Used Past 30-days: Adults 18 or older

= who Listened to WKGR-FM in the past 7 days =WPB

284
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/ Cannabis Cigarettes

 who Listened to WKGR-FM in the past 7 days



955

gS #1 HIT MUSIC STATION

THE PALM BEACH

Past 30-days QSR Users: Adults 18 or older

‘.||[

1time

2times

11.8%

3 times 10.0%

4 times 11.7%

5 times 10.2%

6-9times 13.9%

10 times or more
= who Listened to WLDI-FM in the past 7 days =wpB

Total Monthly QSR Users: Avg. Monthly QSR Meals:

79.5%

e W - B
0.004

8.4% or 165,004 of WPB DMA Adults 18 or older Listened to WLDI-FM in the past 7 days.

Adults 18 or older who Listened to WLDI-FM in the past 7 days are 4.6% more likely to use QSRs past mo.,
14.4% less likely to use Sit-Down Restaurants past mo., 3.2% less likely to use Casinos past yr., 7.3% more
likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older

[ ] 1time

2 times

3 times

4 times

5 times

6-9times

10times or more

Total M

|

11.1%

10.5%

6.2%
m who Listened to WLDI-FM in the past 7 days

uWPB

hly Sit-Down Ry
61.8%

Users:  Avg. Monthly Sit-Down Restaurant Meals:

- - -

Drank Past 30-days: Adults 18 or older

Liquor

Any Type of Beer
Wine

Imported Beer
Domestic Light Beer

Domestic Regular Beer 23
9.4%
0%

Microbrew / Craft Beer

 who Listened to WLDI-FM in the past 7 days

=-WPB

DMA Scarborough R2 2026: Aug25-Jul26 Qual intab

Slot Machines
Upscale Restaurant

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Stage Show / Concert

Sports Betting
Spa

Other Gambling

= who Listened to WLDI-FM in the past 7 days
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(Sit-Down Restaurants Used Past 30-days)
bas
picza

Chinese Mezican Steskhouse Coffee  Wings/ Upscale Bagel/  Seafeod
nouse | Burgers / Donut/
Coffee Bar Sparts Bar Bakery

mkan

= who Listenad to WLDI-FM in the past 7 days mWPE

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Listened to WLDI-EM in the past 7 days _ 22.4%

V2N 222,952 21.4%

: Past 12 months Casino Activities: Adults 18 or older

439,277

22.2%

237,80 12.0%
227,298 11.5%

7 —
179,200 9.

89,588

T
Lo

31.5%

5.4%
4.5%

2.4%

Casinos visited past 12

Used Past 30-days: Adults 18 or older

Cigarettes

/ Cannabis

= 'WPB

(Radio Stations: WLDI-FM)

# who Listened to WLDI-FM in the past 7 days



TODAY'S

KOOL

Past 30-days QSR Users: Adults 18 or older
= |

1time

2times

3 times

11.
10.0%

# who Listened to WOLL-FM in the past 7 days mwPB

Avg. Monthly QSR Meals:

4 times

5 times

6-9times

10 times or more

Total Monthly QSR Users:
87.9%

79.5%

s .

likely to smoke cigarettes.

8.9% or 176,240 of WPB DMA Adults 18 or older Listened to WOLL-FM in the past 7 days.
Adults 18 or older who Listened to WOLL-FM in the past 7 days are 10.6% more likely to use QSRs past mo.,
4.4% more likely to use Sit-Down Restaurants past mo., .3% less likely to use Casinos past yr., 54.3% more

[ ] 1time

15.0%

2 times 1 4‘5%
3 times
4 times

5 times

6-9times

8.6%

10times or more

Drank Past 30-days: Adults 18 or older

Liquor

Any Type o Beer
L
Ty —
Domestic Light Beer
Domestic Regular Beer 469471 23.8% - v
Microbrew / Craft Beer i

# who Listened to WOLLFM in the past 7 days = WpB

DMA Scarborough R2 2026: Aug25-Jul26 Qual intab

® who Listened to WOLL-FM in the past 7 days mWPB
Total Monthly Sit-Down R Users:  Avg. Monthly Sit-Down R ant Meals:
75.3% 72.1%

Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Chinese  Piza

i k

Wian  Meian Steskhouse Colfee  Wings/ Upicale Bagel/  Seafeod
nouse | Burgers / Donut/
Coffee Bar Sparts Bar Bakery

#who Listened to WOLL-FM in the past 7 days. WWPB

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Listened to WOLL-FM in the past 7 days. 21.7%

V2N 222,952 21.4%

2

Upscale Restaurant

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Stage Show / Concert

Sports Betting

Spa

Other Gambling Casinos visited past 12 th

Past 12 months Casino Activities: Adults 18 or older

22.2%

31.5%

Yes

Used Past 30-days: Adults 18 or older

/ Cannabis

= who Listened to WOLL-FM in the past 7 days = WPB

198

wrB
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Cigarettes

i who Listened to WOLL-FM inthe past 7 days



3 times

4 times

5 times

6-9times

10 times or more

2times

= who Listened to WQOL-FM in the past 7 days

Total Monthly QSR Users:
90.9%

Avg. Monthly QSR Meals:

79.5%

more likely to smoke cigarettes.

3.5% or 68,701 of WPB DMA Adults 18 or older Listened to WQOL-FM in the past 7 days.
Adults 18 or older who Listened to WQOL-FM in the past 7 days are 14.4% more likely to use QSRs past mo.,
19.1% more likely to use Sit-Down Restaurants past mo., 23.5% more likely to use Casinos past yr., 139.1%

1time

15.0%

e TRl
et
E—
oo
—

vy

2 times

3 times 11.1%

4 times

5 times

6-9times 6%

10times or more

® who Listened to WQOL-FM in the past 7 days uWPB
hly Sit-Down Re Users:  Avg. Monthly Sit-Down Restaurant Meals:

- - - “

Total M

Drank Past 30-days: Adults 18 or older

Liquor

Any Type of Beer
Wine

Imported Beer
Domestic Light Beer
Domestic Regular Beer

Microbrew / Craft Beer

= who Listened to WQOL-FM in the past 7 days

DMA

6.

7%
5.0%

mwWr8

Scarborough R2 2026: Aug25-Jul26 Qual intab

Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older
€

-Down Restaurants Used Past 30-days)

is,f

Chinese mian  Mesian Steskhouse Coffee mw Upecen. (mdl seatood
House/  Burgers
:m.msmu

= who Listened to WQOL-FM in the past 7 days

mxr
WPB

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Listened to WQOL-FM in the past 7 days 29.2%

V2N 222,952 21.4%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines prigrs

Table Games (Craps, Poker, etc.)

Bar / Nightclub
Stage Show / Concert
Sports Betting

Spa

Other Gambling Casinos visited past 12

Used Past 30-days: Adults 18 or older

I‘J
...;
13.2%

,‘ Cannabis

= who Listened to WQOL-FM in the past 7 days = WPB

121

wrB
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(Radio Stations: WQOL-FM)

Cigarettes

# who Listened to WQOLFM in the past 7 days EWPB



® 33.3% or 656,984 of WPB DMA Adults 18 or older Listened to IHEART RADIO in the past 7 days.
'Heart Adults 18 or older who Listened to IHEART RADIO in the past 7 days are 2.6% more likely to have a 401K, 2.1%

R A D I O more likely to have an Auto Loan, 4.5% less likely to Invest/Trade Stocks Online, 3.5% more likely to pay with
their Debit Card.

ﬁ Alnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older
401K Plan
Other (Crypto / NFTs / Metals, etc.) 1";';: 38% 46% 36% j49 3.3% 23%
Second Home or Real Estate Property g 7'9% Checking Debitor ATM  Savings  Credit Card Online Mobile Online Bill Home Auto Loan Money  Certificates of Personal Loan Studentloan Refinanced Home
2 Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Home  Improvement
529 Plan / College Savings Plan Ms;:{m Abeoa Mortgage "‘:;.:";1?
¥ who Listened to IHEART RADIO in the past 7 days HWPB = who Listened to IHEART RADIO in the past 7 days mWPB
Professional Serwces Used*: Adults 18 or older 'm'Past 3-Months Payment Methods Used: Adults 18 or older
Financial Planner
Accountant
Online Investing / Stock Trading
Insurance Agent at a Local Office (not online)
45%
Estate Planning o 9.1% 9.4%
e o
Real Estate Agert Py *3 0 : N e
1.4% (*Past 12 Menths) i MasterCard Venmo Apple Pay Cash App American  Google Pay Store Credit  Discover  Square Cash  Facebook Samsung Pay
Funeral pre-planning ! 16% Express card Messenger
= who Listened to IHEART RADIO in the past 7 days m'WPB m who Listened to IHEART RADIO in the past 7 days =WPB

wpPB DMA Scarborough R2 2026: Aug25-Jul26 Qual intab 866
All Graphs and HBIA! Data Modeling Copyright © Hubbard | Media That Connects, LLC. All rights reserved.
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11.3% or 222,359 of WPB DMA Adults 18 or older Listened to WKGR-FM in the past 7 days.
GATER Adults 18 or older who Listened to WKGR-FM in the past 7 days are 3.6% less likely to have a 401K, 4.8% less
likely to have an Auto Loan, 25.3% more likely to Invest/Trade Stocks Online, 13.5% more likely to pay with
fim their Debit Card.

mﬁ Alnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older
401K Plan .

725,474 7%

IRA (Individual Retirement Account)

II

672,665

Stocks or Stock Options o1, 4'30

18.3%

Mutual Funds 17.0%

13.4%

Money Market Funds it -

26,16: 11.8%
Bonds 219,435 11.1%
Other (Crypto / NFTs / Metals, etc.) e 1‘:6"’;; ; h 29% 4% 245 24% 34% 23%
0.5% 3371 o) x 251398 : ., O ]
Second Home or Real Estate Property 9% Checking Debitor ATM  Savings  Credit Card Money  Certificates of Personal Loan Studentloan Refinanced Home

Account card Account Banking Banking i Market  Deposit {CDs) Home  Improvement

529 Plan / College Savings Plan 55:,:‘ Abeoa Mortgage "‘:;.:";1?

# who Listened to WKGR-FM in the past 7 days HWPB = who Listened to WKGR-FM in the past 7 days = WPB
Professional Services Used*: Adults 18 or older | Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service Ix ¢
£ 362,021 18.3%

FeRmcl Pleer 345,286 pUAYS

Accountant g
305,539 15.5%

Online Investing / Stock Trading T 17.6%

Insurance Agent at a Local Office (not online)

i

Estate Planning 2.8% 6% 18.5% 9.1% 9.4%
¢ 2 3.2% 3.6%
Real Estate Agent By oo, ; e o R P oo
. 2.1% (*Past 12 Months) VIsA PayPal Zelle Debit Card  MasterCard Venmo ApplePay  Cash App American  Google Pay StoreCredit  Discover  SquareCash Facebook Samsung Pay
Funeral pre-planning ! 16% Express Card Messenger
m who Listened to WKGR-FM in the past 7 days = WPB m who Listened to WKGR-FM in the past 7 days mWPB
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8.4% or 165,004 of WPB DMA Adults 18 or older Listened to WLDI-FM in the past 7 days.
[ ) 55 Adults 18 or older who Listened to WLDI-FM in the past 7 days are 33.% less likely to have a 401K, 24.6% less
B 51'.A‘|'1°" likely to have an Auto Loan, 17.8% less likely to Invest/Trade Stocks Online, 26.5% more likely to pay with
1 HIT M . .
THE PALM BEACHES & their Debit Card.
mﬁ Alnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older
401K Plan T
IRA (Individual Retirement Account) CT2 605
Stocks or Stock Options
Mutual Funds
Money Market Funds 115;56:‘6
Other (Crypto / NFTs / Metals, etc.) m" — 130% s 13% 5% oo 2e% MT% 20y
) 3 1271019 x e o P e e
Second Home or Real Estate Property & 7.9% Checking Debitor ATM  Savings  Credit Card Online Money  Certificates of Personal Loan Studentloan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Home  Improvement
529 Plan / College Savings Plan WS-!"M" Abeoa Mortgage L‘::.:':D?
® who Listened to WLDI-FM in the past 7 days EWPB = who Listened to WLDI-FM in the past 7 days uWPB
Professional Services Used*: Adults 18 or older 'm'Past 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service ']m T 15,3% y
Financial Planner 5% s e
Accountant
Online Investing / Stock Trading
Insurance Agent at a Local Office (not online)
Estate Planning  peape ke pag 15-5% | cax 2% 7% oo ———
Real Estate Agent m"”% - m
. 17% (*Past 12 Months) VISA PayPal Zelle DebitCard MasterCard  Venmo ApplePay  CashApp  American GooglePay StoreCredit  Discover SquareCash Facebook Samsung Pay
Funeral pre-planning ! bty Express. card Messenger
= who Listened to WLDI-FM in the past 7 days = WPB ® who Listened to WLDI-FM in the past 7 days mWPB

wpPB DMA Scarborough R2 2026: Aug25-Jul26 Qual intab 212
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TODAY'S

KOOL

8.9% or 176,240 of WPB DMA Adults 18 or older Listened to WOLL-FM in the past 7 days.

Adults 18 or older who Listened to WOLL-FM in the past 7 days are 1.5% less likely to have a 401K, 47.9%
more likely to have an Auto Loan, 11.6% less likely to Invest/Trade Stocks Online, 11.6% less likely to pay with
their Debit Card.

Investments Owned Adults 18 or older
401K Plan

~Ba

IRA (Individual Retirement Account)

725,474

36.7%

672,665 L0%

Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

Other (Crypto / NFTs / Metals, etc.)

Second Home or Real Estate Property

Checking  Debit or ATM

Financial Services Has and/or Uses: Adults 18 or older

SO 46% 575 2% 33% 23%
, IR .., [—

13.4%)

Money

Auto Loan

3 371 o fas33a
Savings Credit Card Mobile Online Bill

Online Home Certificates of Personal Loan Studentloan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit {CDs) Home  Improvement
N Account Mortgage Loan of Home
529 Plan / College Savings Plan Foiny o
¥ who Listened to WOLL-FM in the past 7 days uWPB = who Listened to WOLL-FM in the past 7 days = WPB
Professional Services Used*: Adults 18 or older 'm'Past 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service ']m = 18.3% y
Financial Planner
Accountant
Online Investing / Stock Trading i 7
Insurance Agent at a Local Office (not online) 7%
160,395 8.1%
6.2%
Estate Planning 2.8% & 18.5%| 9.2% 9.4% 6o% 6.7% -
Real Estate Agent  fmpm 3525,;‘ - . ; e roe .tm h
20.5% (*Past 12 Months) Paypal Zelle DebitCard MasterCard  Venmo  ApplePay  CashApp  American  Google Pay store crecm Discover  SquareCash  Facebook Samsung Pay
Funeral pre-planning 6% Express Messenger
m who Listened to WOLL-FM in the past 7 days m'WPB = who Listened to WOLL-FM in the past 7 days

wpPB DMA Scarborough R2 2026: Aug25-Jul26 Qual intab 198
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3.5% or 68,701 of WPB DMA Adults 18 or older Listened to WQOL-FM in the past 7 days.

Adults 18 or older who Listened to WQOL-FM in the past 7 days are 1.5% less likely to have a 401K, 5.2%
more likely to have an Auto Loan, 28.4% less likely to Invest/Trade Stocks Online, 26.3% more likely to pay
with their Debit Card.

mﬁ Alnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401K Plan T

IRA (Individual Retirement Account)  pe

Stocks or Stock Options 591,480

Mutual Funds

336,600

Money Market Funds

308,663

Bonds

]

ﬁﬁ
-
=
®

16.2%

Other (Crypto / NFTs / Metals, etc.)

5 h 159 V% 215 24% 34% 23%
] T .,

Second Home or Real Estate Property m 12.8% Checking DdiitorAM savings l‘.-eﬁtl Online y Certificates of Personal Loan Studentloan Refinanced Home
Account card Account Banking Banking Market  Deposit (CDs) Home  Improvement
. A3 5.0%
529 Plan / College Savings Plan i Abeoa Mortgage L‘::.:':D?
® who Listened to WQOL-FM in the past 7 days NWPB = who Listened to WQOL-FM in the past 7 days uWPB
Professional Services Used*: Adults 18 or older | Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service

362,021 18.3%

FeRmcl Pleer 345,286 17.5%

Accountant g
305 539
Online Investing / Stock Trading

Insurance Agent at a Local Office (not online)

Estate Planning

9.4%
43% BN S 3.6%
0.6%
Real Estate Agent ; » o O i B e
R 1.4% (*Past 12 Menths) visa PayPal Zelle DebitCard  MasterCard Venmo Apple Pay Cash App American  Google Pay Store Credit  Discover  SquareCash  Facebook Samsung Pay
Funeral pre-planning ! 16% Express card Messenger

m who Listened to WQOL-FM in the past 7 days u WPB m who Listened to WQOL-FM in the past 7 days =mWPB
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° . Adults 18 or older who Listened to IHEART RADIO in the past 7 days spend an average of 3 days, 6 hours, 57 minutes
.Hea rt and 15 seconds each week with All Forms of Media.

I__\) A D I O 100.% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days spend an avg. of 10 hours and 34 minutes each week
listening to All Local AM/FM Radio, representing 13.4% of total time spent with all forms of Media.

B

Weekly
Reach %:

Avg. H:M:5/week with All Forms of Media:
Adults 18 or older

Sty 52.3%
‘WPB

who Listened to IHEART RADIO
in the past 7 days

m who Listened to IHEART RADIO in the past 7 days mWPB
WEST PALM BEACH-BOCA RATON ~ DMA  Scarborough R2 2026: Aug25-Jul26  Qual Intab 2,542 H bbo d s = ke at kAR
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Adults 18 or older who Listened to WKGR-FM in the past 7 days spend an average of 3 days, 4 hours, 50 minutes and 34
seconds each week with All Forms of Media.

100.% of Adults 18 or older who Listened to WKGR-FM in the past 7 days spend an avg. of 11 hours and 12 minutes each week listening
to All Local AM/FM Radio, representing 14.6% of total time spent with all forms of Media.

Weekly
Reach %:

Avg. H:M:5/week with All Forms of Media:
Adults 18 or older

Sty 52.3%
‘WPB

who Listened to WKGR-FMin
the past 7 days

m who Listened to WKGR-FM in the past 7 days
Scarborough R2 2026: Aug25-Jul26 Qual Intab

uWPB
WEST PALM BEACH-BOCA RATON ~ DMA
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Adults 18 or older who Listened to WLDI-FM in the past 7 days spend an average of 2 days, 18 hours, 49 minutes and
@ B95 5 51 seconds each week with All Forms of Media.

OoN
1T MUSIC STATE
ACHES =1 H
THE PALM BE

100.% of Adults 18 or older who Listened to WLDI-FM in the past 7 days spend an avg. of 11 hours and 21 minutes each week listening
to All Local AM/FM Radio, representing 17.% of total time spent with all forms of Media.

EET.
Weekly
Reach %:

Avg. H:M:5/week with All Forms of Media:
Adults 18 or older

Sty 52.3%
‘WPB

who Listened to WLDI-FM in
the past 7 days

®m who Listened to WLDI-FM in the past 7 days
Scarborough R2 2026: Aug25-Jul26 Qual Intab

m'WPB
WEST PALM BEACH-BOCA RATON ~ DMA
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Adults 18 or older who Listened to WOLL-FM in the past 7 days spend an average of 3 days, 13 hours, 25 minutes and 0
seconds each week with All Forms of Media.

100.% of Adults 18 or older who Listened to WOLL-FM in the past 7 days spend an avg. of 10 hours and 58 minutes each week listening
to All Local AM/FM Radio, representing 12.8% of total time spent with all forms of Media.

97.0%
Weekly —
Reach %: izt

Avg. H:M:5/week with All Forms of Media:
Adults 18 or older

Sty 52.3%
‘WPB

who Listened to WOLL-FM in
the past 7 days

® who Listened to WOLL-FM in the past 7 days
Scarborough R2 2026: Aug25-Jul26 Qual Intab

= WPB
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Adults 18 or older who Listened to WQOL-FM in the past 7 days spend an average of 4 days, 7 hours, 3 minutes and 23
seconds each week with All Forms of Media.

100.% of Adults 18 or older who Listened to WQOL-FM in the past 7 days spend an avg. of 14 hours and 35 minutes each week listening
to All Local AM/FM Radio, representing 14.2% of total time spent with all forms of Media.

Weekly
Reach %:

Avg. H:M:5/week with All Forms of Media:
Adults 18 or older

Sty 52.3%
‘WPB

who Listened to WQOL-FM in
the past 7 days

m who Listened to WQOL-FM in the past 7 days
Scarborough R2 2026: Aug25-Jul26 Qual Intab

uWPB
WEST PALM BEACH-BOCA RATON ~ DMA

2,542 H = Share of Everythi
WPB  DMA  Scarborough R2 2026: Aug25-Jul26  QualIntab 121 HUbbofd 3 soela Al P
All Graphs and soefa.ai Data Modeling Copyright © Hubbard | Media That Connects, LLC. All rights reserved.

for Anything «
media that connects
(Radio Stations: WQOL-FM)




Adults 18 or older who Listened to IHEART RADIO in the past 7 days spend an average of 2 days, 15 hours, 28 minutes
and 4 seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days spend an avg. of 9 hours and 58 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 15.7% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Listened to WKGR-FM in the past 7 days spend an average of 2 days, 13 hours, 10 minutes and
GAT ER 22 seconds each week with All Forms of Ad-Supported Media.

,8 100.% of Adults 18 or older who Listened to WKGR-FM in the past 7 days spend an avg. of 10 hours and 10 minutes each week listening
h to Local Ad-Supported AM/FM Radio, representing 16.6% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older
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5 5 Adults 18 or older who Listened to WLDI-FM in the past 7 days spend an average of 2 days, 4 hours, 39 minutes and 54
o

® seconds each week with All Forms of Ad-Supported Media.
) HIT MUSIC STATION 100.% of Adults 18 or older who Listened to WLDI-FM in the past 7 days spend an avg. of 10 hours and 42 minutes each week listening
L
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Adults 18 or older who Listened to WOLL-FM in the past 7 days spend an average of 2 days, 21 hours, 57 minutes and
46 seconds each week with All Forms of Ad-Supported Media.
100.% of Adults 18 or older who Listened to WOLL-FM in the past 7 days spend an avg. of 10 hours and 13 minutes each week listening

to Local Ad-Supported AM/FM Radio, representing 14.6% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Listened to WQOL-FM in the past 7 days spend an average of 3 days, 12 hours, 25 minutes and
32 seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who Listened to WQOL-FM in the past 7 days spend an avg. of 14 hours and 26 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 17.1% of total time spent with all forms of Ad-Supported Media.
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iHeart
RADIO

| Adults 18 or older who Listened to IHEART RADIO in the past 7 days spend an average of 9 hours and
4 minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 15.7% of Time with Ad-Supported Media.)

avg. of 85.5 minutes/day.

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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GATER
98. Jom

avg. of 87.2 minutes/day.

| Adults 18 or older who Listened to WKGR-FM in the past 7 days spend an average of 8 hours and 44
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an

(Local Radio delivers 16.6% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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5 | Adults 18 or older who Listened to WLDI-FM in the past 7 days spend an average of 7 hours and 31
- 5. minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
1C STATION . 2 i - . 3
¥ e AL BEACHES =1 HIT MUSICS avg. of 91.8 minutes/day. (Local Radio delivers 20.3% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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TODAY’S

OOL

avg. of 87.6 minutes/day.

" Adults 18 or older who Listened to WOLL-FM in the past 7 days spend an average of 9 hours and 59
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 14.6% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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avg. of 123.8 minutes/day.

| Adults 18 or older who Listened to WQOL-FM in the past 7 days spend an average of 12 hours and 3
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an

(Local Radio delivers 17.1% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

{Average week]
Grocery Stores

Search (Google, Bing, etc.)

Billboards & Signs (Weekly Drivers)

/Weather /Sports (Websites/Apps)

Estate (Websites/Apps)

Email/Text/IM/Zoom,etc. (Personal & Work)
Facebook

Local AM/FM Radio

Non-Premium Cable TV Networks

Local TV Stations.

Instagram

Games/Fantasy/Betting Sites

Amazon Prime /IMDb /FireTv

Total Persons:

m—ar*'" i

who Listened to WQOLFM
in the past 7 days

-;!‘!I

®» who Listened to WQOL-FM in the past 7 days uWpB

Avg. Hours+Minutes/day with All

% Time Spent: (Average ay}

=
o
B
=

]

Local TV Stations
151.2

Non-Premium Cable TV
Networks
1349

Local AM/FM Radio
125.0

Amazon
Prime/IMDb

Facebook
65.0

Search
(Googl
e, Bing,

Facebook
64.0

Local AM/FM Radio
70.5
Non-Premium Cable TV
Networks

106.8 Amazon

Prime/IMD
b/FireTV
336

Billboards &
Signs (Weekly
Drivers)
50.2

Instagram
34.3

News/W
eather...

Gam
es/F
anta

Search
(Google,
Bing,
etc.)
281

Email/Text/IM/
Zoom,etc.
{Personal &
Work)....

Local TV Stations
97.1

u who Listened to WQOL-FM in the past 7 days

u'WPB

Top-13 All Forms of Ad- Suggon‘ed Media (Persons & % Reach): Adults 18 or older

(Averoge Week)

Grocery Stores.
Search (Google, Bing, etc)

Billboards & Signs (Weekly Drivers)

s ts
Email/Text /IM/Zoom,etc. (Personal & Work)
Facebook

Local AM/FM Radio

Non-Premium Cable TV Networks

Local TV Stations

(Gas Stations/Convenience Stores

Instagram

Amazon Prime /IMDb [FireTv

Shopping (ind. Food/Auctions/Travel, etc.)

wrB

Totol persons:

_P‘I

_
P —

m—ﬁnﬂm e B

Forms of Ad-Supported Media:
Adults 18 or older

mm" o M
usage %

who Listened to WQOL-FM
in the past 7 days

= who Listened to WQOL-FM in the past 7 days

DMA Scarborough R2 2026: Aug25-Jul26 Qual Intab

=WpPB

% Time spent:

HE

4.

8

3

8.7%

Top-13 All Forms of Ad-Supported Media (% Time Spent &

Avg. Minutes/day Spent): Adults 18 or older

{average bay)

Local TV Stations
148.4

Non-Premium Cable TV
Networks
132.4

121

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

Local AM/FM Radio
123.8

Facebook
Billboard 51.9
5 & Signs
(Weekly
Drivers)
64.8

Email/Text/I
M/Zoom,etc.
(Personal...

Amazon
Prime/IMDb/Fir

etV
84.6

Search
(Googl
=
Bing,...

Insta

Shop
ping
(incl.
Fo...

Amazon
Prime/IMDb/FireTV
63.2

Local AM/FM Radio
67.3
Non-Premiur
Email/Text/l Search
M/Zoom,ete (Google,
. (Personal Bing,
& Work]... etc.)...

Shoppi
ng (incl.
Food/A
uctio...

Billboards & Signs
(Weekly Drivers)
50.2

Instagr
am
26.4

Local TV Stations

929 Groce...

(Radio Stations: WQOL-FM)

= who Listened to WQOL-FM in the past 7 days

uWPB

soefa

® Share of Everything

_al for Anything




OH t 656,984 or 100.% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days listen to

i ear Ad-Supported Local AM/FM Radio for an average of 85.5 minutes every day representing 43.5% of
R A D I O all time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 18 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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GATER 222,359 or 100.% of Adults 18 or older who Listened to WKGR-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 87.2 minutes every day representing 43.2% of all
o 7'm time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 18 or older Avg Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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165,004 or 100.% of Adults 18 or older who Listened to WLDI-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 91.8 minutes every day representing 48.3% of all
time spent daily with Ad-Supported Audio.
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176,240 or 100.% of Adults 18 or older who Listened to WOLL-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 87.6 minutes every day representing 42.3% of all
time spent daily with Ad-Supported Audio.
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68,701 or 100.% of Adults 18 or older who Listened to WQOL-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 123.8 minutes every day representing 42.8% of all
time spent daily with Ad-Supported Audio.
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.Heal't 656,984 or 100.% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days listen to
1 Ad-Supported Local AM/FM Radio for an average of 85.5 minutes every day representing 43.5% of
R A D | O all time spent daily with Ad-Supported Audio.
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Supported Local AM/FM Radio for an average of 87.2 minutes every day representing 43.2% of all

GATER 222,359 or 100.% of Adults 18 or older who Listened to WKGR-FM in the past 7 days listen to Ad-
o fm time spent daily with Ad-Supported Audio.
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5 165,004 or 100.% of Adults 18 or older who Listened to WLDI-FM in the past 7 days listen to Ad-
5. Supported Local AM/FM Radio for an average of 91.8 minutes every day representing 48.3% of all
time spent daily with Ad-Supported Audio.
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176,240 or 100.% of Adults 18 or older who Listened to WOLL-FM in the past 7 days listen to Ad-
TODAY'S

le. Supported Local AM/FM Radio for an average of 87.6 minutes every day representing 42.3% of all
time spent daily with Ad-Supported Audio.
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68,701 or 100.% of Adults 18 or older who Listened to WQOL-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 123.8 minutes every day representing 42.8% of all
time spent daily with Ad-Supported Audio.
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'Heart 656,984 or 100.% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days listen to Ad-
1 Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Rock, Classic Hits, Pop

R A D I O Contemporary Hit Radio, and Country.
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222,359 or 100.% of Adults 18 or older who Listened to WKGR-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Classic Rock, Adult Contemporary, Classic Hits,
Country, and Pop Contemporary Hit Radio.
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165,004 or 100.% of Adults 18 or older who Listened to WLDI-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult Contemporary,
Classic Rock, Country, and Urban AC.
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176,240 or 100.% of Adults 18 or older who Listened to WOLL-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Classic Rock,
Urban AC, and Pop Contemporary Hit Radio.
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68,701 or 100.% of Adults 18 or older who Listened to WQOL-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Classic Rock, Country, Adult
Contemporary, and News/Talk/Information.
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456,076 or 69.4% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days watch Ad-
Supported Local TV Stations for an average of 85. minutes every day representing 26.1% of all time
spent daily with Ad-Supported Video.
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Avg. Week A{{ml’(!;ﬁco (Persons & % Reach): Adults 18 or older

170,903 or 76.9% of Adults 18 or older who Listened to WKGR-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 65. minutes every day representing 22.8% of all time
spent daily with Ad-Supported Video.
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Avg. Week A{{ml’(!;ﬁco (Persons & % Reach): Adults 18 or older

108,713 or 65.9% of Adults 18 or older who Listened to WLDI-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 75.7 minutes every day representing 29.8% of all time
spent daily with Ad-Supported Video.
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123,761 or 70.2% of Adults 18 or older who Listened to WOLL-FM in the past 7 days watch Ad-
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49,310 or 71.8% of Adults 18 or older who Listened to WQOL-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 148.4 minutes every day representing 29.2% of all
time spent daily with Ad-Supported Video.
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Heal't 456,076 or 69.4% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days watch Ad-
1 Supported Local TV Stations for an average of 85. minutes every day representing 26.1% of all time

R A D I O spent daily with Ad-Supported Video.
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GATER 170,903 or 76.9% of Adults 18 or older who Listened to WKGR-FM in the past 7 days watch Ad-
o & fim

Supported Local TV Stations for an average of 65. minutes every day representing 22.8% of all time
spent daily with Ad-Supported Video.
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108,713 or 65.9% of Adults 18 or older who Listened to WLDI-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 75.7 minutes every day representing 29.8% of all time
spent daily with Ad-Supported Video.
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123,761 or 70.2% of Adults 18 or older who Listened to WOLL-FM in the past 7 days watch Ad-

Supported Local TV Stations for an average of 69.8 minutes every day representing 22.2% of all time
spent daily with Ad-Supported Video.
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49,310 or 71.8% of Adults 18 or older who Listened to WQOL-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 148.4 minutes every day representing 29.2% of all
time spent daily with Ad-Supported Video.
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OH t ' 456,076 or 69.4% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days watch Ad-
1 ear Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Local News - Morning,

R A D I O Sports, Comedies, Dramas, and Movies.

Local TV Station Programs (Persons & % Reach) Adults 18 orolder  Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

{average Week] Total persons: % vime spent: (Averoge Day)

LocalNews - Evening PRy T/
srorts el T 7

11.6%
Local News - Morning mm m Game Shows Comedies Game Shows Comedies
R S— P | [ s
R — m | G _ Moring
m - m 27.2 Dramas Mystery/S 289 Dramas Mystery/S
Dremas mm Avg. Hours+Minutes/day with Local m 25.9 uspense/Cr a 26.9 uspense/
TV Stations: Adults 18 or older ime i Cri
agzaz3 | m (675 | 154 ; : ; 14.9
= 6.3% Food
ot sovs PR 12 e = - o,
Mystery/Suspense/Crime mm H Local News - /Networ | king Local News - Local News - " ment
who Listened to IHEART Evening Court Shows | kNews | Show i Evening Late S aries
SR ER mm RADNO N the post 7 tors (430 19.3 155 204 .. g ; 211 17.1 = "~ 8D
Cout shows (g5 |
 who Listened to IHEART RADIO in the past 7 days uWPB = who Listened to IHEART RADIO in the past 7 days = WPB
Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 18 or older Ad-Supported Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

(average week) Total Persons:

®
3
]
£
2

spe

fareroge bop)

Local News - Evening 48.3%
ors i ———
rocat e - Mg R

Movies
s 171
PO | — Local News -
Mornin,
Game Shows m_m. ol
Dramas M SZ.é% Avg. Hours+Minutes/day with Ad- Mystery/Sus Local i Mystery/
5 129 63 Supported Local TV Stations: Adults pense/Crime | Court News - Cornedies Court Suspense
National /Network News m 18 or older 15.7 Shows Late 18.8 Shows /Crime
Mystery/Suspense/Crime @m 15.5 14.8 16.8 159
Court Shows mm m Local News - I/Netwo | Night - Local News-  Local News - aI/N(: Night
who Listened to IHEART wes : ; ST ) work
ook 6, 5 Evening Comedies rk News | Talk Dramas Evening Late war Talk
EesCao 20.6% AR thepast 7 days (155 | 198 157 86 | 73 |in- 286 224 17.1 New.. g3
g o T
= who Listened to IHEART RADIO in the past 7 days =WPB m who Listened to IHEART RADIO in the past 7 days = WPB
h : I ! ® Share of Everything
WPB DMA Scarborough R2 2026: Aug25-Jul26 Qual Intab 866 So I for Anything

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

(Radio Stations: WKGR-FM OR Radio Stations: WOLL-FM OR Radio Stations: WLDI-FM OR Radio Stations: WQOL-FM OR Radio Stations: WAVW-FM OR Radio Stations: WZZR-FM OR Radio Stations: WZZR-FM HD2 OR Radio Stations: WRLX-FM OR Radio Stations: WINO-AM OR Radio Stations: WZTU-FM)



GATER 170,903 or 76.9% of Adults 18 or older who Listened to WKGR-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Comedies, Local News -
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Morning, Game Shows, Dramas, and Mystery/Suspense/Crime.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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123,761 or 70.2% of Adults 18 or older who Listened to WOLL-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Local News - Morning,
Game Shows, Comedies, Dramas, and Sports.
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Ad-Supported Local TV Station Programs (% Time Spent &

Avg. Minutes/day Spent): Adults 18 or older
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49,310 or 71.8% of Adults 18 or older who Listened to WQOL-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Comedies, Local News - Evening, Local News -
Morning, Local News - Late, Sports, and Mystery/Suspense/Crime.

Local TV Station Programs (Persons & % Reach): Adults 18 or older
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[ 506,044 or 77.% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days use Ad-
Supported Social Media for an average of 156.5 minutes every day representing 26.5% of all time
spent daily with Ad-Supported Digital Media.
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| 170,429 or 76.6% of Adults 18 or older who Listened to WKGR-FM in the past 7 days use Ad-
Supported Social Media for an average of 155.3 minutes every day representing 27.7% of all time
spent daily with Ad-Supported Digital Media.

Avg. Week AI{ Eigi_tal (Persons & % Reach): Adults 18 or older

Search (Google, Bing, etc)

ing/Financi: Estate
OTT TV Streaming Services
Social Media
Email/Text/iM/Zoom,etc. (Personal & Work)

Streaming Audio (Local Radiof
Podcasts/Streaming Services)

Games/Fantasy/Betting Sites
YouTube/TikTok, etc.

" el e ey

Local TV Streaming

Online Classes, Schools, Colleges, Universities

Cable

e
m—m
T ey AU
A ——"
e PRTM
m

linutes/day with
m - Adults 18 or older

_mr
m-m

carmm-nr

‘who Listened to WKGR-FM
in the past 7 days

# who Listened to WKGR-FM in the past 7 days = WPB

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

# Time Spent:

Social Media
175.2

Streaming Audio (|
Podcasts/Streamii
1752

Online
Classes,
Schools,
Colleges,
Universit

ies

QOTT TV Streaming
Services

1205 4

- Email/Text Search
/IM/Zoom,
etc.

{Persona

YouTube/T
ikTok, etc.

Non-
Premium+
Premium
Cable...

Local Radio/
ng Services)

Social Media
170.8

Streaming Audio (Local
Radio/ Podcasts/Streaming
Services)

153.9

Online
Classes,
Schools,
Colleges
OTT TV Streaming Services Universi

153.8

Non-

Premium+Pr
emium Cable
Streaming...

Searc  Sho
Email/Text/I h ppin
M/Zoom,ete.| (Googl g
(Personal... E (in...

Games/...

News/ B
Wea.. a

u who Listened to WKGR-FM in the past 7 days

HWPB

Avg. Week Ad- Suggorted Digital (Persons & % Reach): Adults 18 or older AVg.

Search (Google, Bing, etc.)

/ P

Email/Text/IM/Zoom,etc. (Personal & Work)
Social Media

OTT TV Streaming Services

Shopping (ind. Food/Auctions/Travel, etc.)

Local TV Streaming

Streaming Audio (Local Indnq)f Podcasts/Streaming
YouTube/TikTok, etc.

cable

Games/Fantasy/Betting Sites

Estate

2 /Fi

Online Classes, Schools, Colleges, Universities

otal Persans:

T e—
PR e—
_M-
m_m-
m-mr-

483 037 24.4%
33.2% Grese s
71973 -x
_ who listened to WKGR-FM
0. 0%

in the past 7 days
= who Listened to WKGR-FM in the past 7 days
Scarborough R2 2026: Aug25-Jul26 Qual Intab

= WPB

DMA 284

Avg. Hours+Minutes/day with Ad-
Supported Digital: Adults 18 or older m

5:40

57.2%

Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

(525

%

al
m

Social Media
155.3

Non-
Premium+
Premium m,etc.

Cable (Personal
Streami... &...

Email/Tex
t/IM/Zoo

OTT TV Streaming Services
106.4 Search

YouTube/T | (Google,

ikTok, etc. | Bing, etc.)

28.7 7

New
v sfW
Streamiy eath
ng... er...

Shopp | Local
ing
(incl.
Food/

Auct...

Streaming Audio (Local
Radio/
Podcasts/Streaming
Services)

106.3

Social Media
152.1

OTT TV Streaming Services
1235

Non-
Streaming Audio (Local = Premium+P
Radio/ remium
Podcasts/Streaming Cable
Services) Streaming
90.7 47.3

Search
(Google,
Bing,

Email/Text/I
M/Zoom,etc.
(Personal &
Work])...

YouTube/T

Shopping
(incl.
Food/A..

Local TV
Streaming
343

News/...

Banking...

wrB
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

# who Listened to WKGR-FM in the past 7 days

(Radio Stations: WKGR-FM)

HWPB
® Share of Everything

il for Anything _



5 ' 125,823 or 76.3% of Adults 18 or older who Listened to WLDI-FM in the past 7 days use Ad-
®

Supported Social Media for an average of 130.1 minutes every day representing 26.8% of all time
spent daily with Ad-Supported Digital Media.
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KooL

| 133,810 or 75.9% of Adults 18 or older who Listened to WOLL-FM in the past 7 days use Ad-
Supported Social Media for an average of 212.8 minutes every day representing 31.8% of all time
spent daily with Ad-Supported Digital Media.
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' 52,982 or 77.1% of Adults 18 or older who Listened to WQOL-FM in the past 7 days use Ad-
Supported Social Media for an average of 124.4 minutes every day representing 17.1% of all time
spent daily with Ad-Supported Digital Media.
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| 167,136 or 75.2% of Adults 18 or older who Listened to WKGR-FM in the past 7 days use Ad-
Supported Facebook for an average of 65.5 minutes every day representing 42.2% of all time spent
daily with Ad-Supported Social Media.
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| 118,022 or 71.5% of Adults 18 or older who Listened to WLDI-FM in the past 7 days use Ad-
Supported Facebook for an average of 46.3 minutes every day representing 35.6% of all time spent
daily with Ad-Supported Social Media.
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| 125,879 or 71.4% of Adults 18 or older who Listened to WOLL-FM in the past 7 days use Ad-
ﬁ& Supported Facebook for an average of 81.7 minutes every day representing 38.4% of all time spent
L daily with Ad-Supported Social Media.
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| 52,982 or 77.1% of Adults 18 or older who Listened to WQOL-FM in the past 7 days use Ad-
Supported Facebook for an average of 51.9 minutes every day representing 41.8% of all time spent
daily with Ad-Supported Social Media.
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.Heart 502,287 or 76.5% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days use Ad-
Supported Facebook for an average of 61.7 minutes every day representing 39.4% of all time spent

R A D I O daily with Ad-Supported Social Media.
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GATER 167,136 or 75.2% of Adults 18 or older who Listened to WKGR-FM in the past 7 days use Ad-
Supported Facebook for an average of 65.5 minutes every day representing 42.2% of all time spent
daily with Ad-Supported Social Media.
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5 118,022 or 71.5% of Adults 18 or older who Listened to WLDI-FM in the past 7 days use Ad-
sLD95.
Q

Supported Facebook for an average of 46.3 minutes every day representing 35.6% of all time spent
daily with Ad-Supported Social Media.
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125,879 or 71.4% of Adults 18 or older who Listened to WOLL-FM in the past 7 days use Ad-
Supported Facebook for an average of 81.7 minutes every day representing 38.4% of all time spent
daily with Ad-Supported Social Media.
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52,982 or 77.1% of Adults 18 or older who Listened to WQOL-FM in the past 7 days use Ad-
Supported Facebook for an average of 51.9 minutes every day representing 41.8% of all time spent
daily with Ad-Supported Social Media.
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iHeart M-F 6a-7p Avg. Available Impressions per 15-min. are... Local Radio: 42,696; All Other
Digital Media: 39,976; Social Media: 29,750; Non-Prem. Cable: 17,217; Local TV: 14,403

R A D I O reaching Adults 18 or older who Listened to IHEART RADIO in the past 7 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Digital Media: 14,387; Social Media: 10,163; Non-Prem. Cable: 4,920; Local TV: 4,818
reaching Adults 18 or older who Listened to WKGR-FM in the past 7 days.
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| M-F 6a-7p Avg. Available Impressions per 15-min. are...
Digital Media: 10,316; Social Media: 8,004; Non-Prem. Cable: 4,399; Local TV: 3,595
reaching Adults 18 or older who Listened to WLDI-FM in the past 7 days.
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| M-F 6a-7p Avg. Available Impressions per 15-min. are...
Digital Media: 10,276; Social Media: 7,045; Non-Prem. Cable: 4,447; Local TV: 4,064
reaching Adults 18 or older who Listened to WOLL-FM in the past 7 days.

Local Radio: 11,298; All Other
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 4,537; Local
Radio: 4,490; Social Media: 3,185; Non-Prem. Cable: 1,842; Local TV: 1,548 reaching
Adults 18 or older who Listened to WQOL-FM in the past 7 days.

25,000

15,000

10,000

5,000

& NP A 2
& m@’@#@‘\@q@ & A

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Listened to WQOL-FM in the past 7
days

§

TS
\.}Q

- O . 's'P ﬁ?ﬂﬁbﬂeﬁ@'\‘?

s‘nﬂ’s‘eﬁ"\‘f@fcgeq

s Mon-Fri Local AM/FM Radio AQH
s Mon-Fri Non-Premium Cable TV AQH
e on-Fri Digital Media (Less Social) AQH

e Mon-Fri Local TV Station AQH
s Mon-Fri Social Media AQH

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
WPB Metro Area Adults 18 or older
700,000
600,000
500,000
400,000
300,000
200,000
100,000
0
R R S Wt R R R R R R AR R R R 0
I R i «f«éwwe«aﬁwwggﬁﬁ
s Mon-Fri Local AM/FM Radio AQH e  O1-Fri Local TV Station AQH
e Mon-Fri Non-Premium Cable TV AQH s Mon-Fri Social Media AQH
e Vion-Fri Digital Media (Less Social) AQH

wps DMA Searborough R2 2026: Aug25-Jul26 Qual Intab 121

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

(Radio Stations:

® Share of Everything

soeﬁ_al for Anything .

WQUL-FM)




iHeart
RADIO

Top-13 Out-of Home Media (Persons & % Reach): Adults 18 or older

(average weel
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Podcasts
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YouTube Music
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610,073 or 92.9% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days spend an
average of 49.1 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 51.8 minutes/day.
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198,036 or 89.1% of Adults 18 or older who Listened to WKGR-FM in the past 7 days spend an
average of 36.5 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 52.9 minutes/day.
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of Home Media (Persons & % Reach): Adults 18 or older
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146,695 or 88.9% of Adults 18 or older who Listened to WLDI-FM in the past 7 days spend an
average of 51.9 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 55.6 minutes/day.
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TODAY'S

KOOL

168,903 or 95.8% of Adults 18 or older who Listened to WOLL-FM in the past 7 days spend an
average of 49.9 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 53.1 minutes/day.
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

: [Averoge Doy)

AM/FM Radio
53.1

Drivers)

s

Billboards & Signs (Weekly

Walking in Towns,
Cities, Downtown
Areas
23.0

Restaurants &
Bars
16.6

Movie

Theaters

Podcasts

Shopping 11.7 11.4

Malls
16,5

YouTube
Music...

Doctors’
Offices/Hos

Grocery
Stores
7.5

pitals Retail Stores

121

8.1

Billboards & Signs (Weekly
Drivers)
50.2

AM/FM Radio
40.8

Walking in Towns,
Cities, Downtown
Areas Shopping Malls
20.0 17.7

Doctors’ Restaurants
e est >
Offices/Hos & Bars Podcasts

pl“:[‘f 129 9.9

Groc |youTub  Retal
€Y eMusic Stores

» who Listened to WOLL-FM in the past 7 days

(Radio Stations: WOLL-FM)

Movie Store 79 67
Theaters s
13.3 8.0 Gas.. " Dru..
= WPB
® Share of Everything
al for Anything _



Top-13 Out-of Home Media (Persons & % Reach): Adults 18 or older
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67,276 or 97.9% of Adults 18 or older who Listened to WQOL-FM in the past 7 days spend an
average of 64.8 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 75. minutes/day.
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iHeart 610,073 or 92.9% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days spend an average
of 49.1 minutes per day driving, seeing Billboards and Signs representing 32.3% of all Time Spent with Ad-
RA D | O Supported Out-of-Home Media.
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GATER 198,036 or 89.1% of Adults 18 or older who Listened to WKGR-FM in the past 7 days spend an average of
36.5 minutes per day driving, seeing Billboards and Signs representing 25.9% of all Time Spent with Ad-

98.7fn Su;)ported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
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146,695 or 88.9% of Adults 18 or older who Listened to WLDI-FM in the past 7 days spend an average of

51.9 minutes per day driving, seeing Billboards and Signs representing 32.% of all Time Spent with Ad-
Supported Out-of-Home Media.
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168,903 or 95.8% of Adults 18 or older who Listened to WOLL-FM in the past 7 days spend an average of
TODAY'S

le. 49.9 minutes per day driving, seeing Billboards and Signs representing 30.8% of all Time Spent with Ad-
—— Supported Out-of-Home Media.
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67,276 or 97.9% of Adults 18 or older who Listened to WQOL-FM in the past 7 days spend an average of

64.8 minutes per day driving, seeing Billboards and Signs representing 36.6% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 18 or older
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iHeart
RADIO

610,073 or 92.9% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days spend an
average of 49.1 minutes per day driving an average of 28.6 miles each day and are 15.2% more likely
to use St Lucie West Blvd than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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ATER
698.1..

198,036 or 89.1% of Adults 18 or older who Listened to WKGR-FM in the past 7 days spend an
average of 36.5 minutes per day driving an average of 21.2 miles each day and are 66.% more likely
to use 45th Street than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Top-26 Employment Zip Codes: Adults 18 or older
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146,695 or 88.9% of Adults 18 or older who Listened to WLDI-FM in the past 7 days spend an
average of 51.9 minutes per day driving an average of 30.2 miles each day and are 74.2% more likely
to use St Lucie West Blvd than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Top-26 Employment Zip Codes: Adults 18 or older
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168,903 or 95.8% of Adults 18 or older who Listened to WOLL-FM in the past 7 days spend an
average of 49.9 minutes per day driving an average of 29. miles each day and are 80.8% more likely
to use Atlantic Avenue than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Top-26 Employment Zip Codes: Adults 18 or older
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67,276 or 97.9% of Adults 18 or older who Listened to WQOL-FM in the past 7 days spend an
average of 64.8 minutes per day driving an average of 37.7 miles each day and are 129.6% more
likely to use St Lucie West Blvd than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older

32062 I — 5.61%
34952

34983

34953 .

34994 [IST— 6.07%

34972 W 5.65%

34970 IR — 50T

32966 T 5.04%

39087 Y — 4.32%

34950 JRUSN— .6T%

34952 [REI— 455% -
32068 BSEE— 1% BB ﬁ
32060 — 4.24% h ﬁ
32967 _— 3.49%

34984 m 3.33%

o0 BT

34986 [HEPIREION 236%

33455 [T 2.33%

33460 [ESOTONEN 2.10%

32048 % 1.75%

34951 pEEN 140%

34957 FEBR L

32958 R Thex

34996 L

saose Y o3

34945 i

(Radio Stations: WQOL-FM)

Top-26 Employment Zip Codes: Adults 18 or older

34904 e — 7.75%
34953 T T — 5.24%
33462 FETIII— e2%
34947 m 3.16%

34984 sz 2.70%

34982 m 2.50%

34996 m 2.80%

33460 [USOT 2.19%

32060 [EFTIERL 20

33455 [N 183%

sacs7 B

34952 QBRI 2 08%

34972 A0S 1

34950 pEEN, Lu%

32780 EOM 0.93%

33470 i 050k

e B 95

sose [, 50

2997 B o

32056 B9 0.49%

33458 JEA0ATE

3968 F23%

34951 U010

34974 ZDO%%

34900 p000%,

34986 QO00% oo

® Share of Everything




Top Residential Zip Codes: (Adults 18 or older who Listened to IHEART RADIO in the past 7 days) v
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Share of Everything
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d soefa



Top Residential Zip Codes: (Adults 18 or older who Listened to WKGR-FM in the past 7 days) St oIt 18 or o1ct
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- Share of Everything
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Top Residential Zip Codes: (Adults 18 or older who Listened to WLDI-FM in the past 7 days) v
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Top Residential Zip Codes: (Adults 18 or older who Listened to WOLL-FM in the past 7 days) T T —
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Top Residential Zip Codes: (Adults 18 or older who Listened to WQOL-FM in the past 7 days)
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H t 173,109 or 26.3% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days read Local
. ear Daily Newspaper(s) (Daily+Sunday) for an average of 8.1 minutes every day representing 30.2% of all
R A D | O time spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media {% Time Spent & Avg Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)

Direct Mail Advertising (excluding Catalogs)

Local Daily Newspaper(s) (Sunday)
' . 0% ' Hew Lok Thnce . : Magazines
Local Daily Newspaper(s) (Daily a (Daity+Sunday) USA Today (Daily) o

= == 83 8

Books

New York Times (DailysSunday)  [EREYHIY m Local Daily
New York Times (Sunday) mw Avg. Hours+Minutes/day with All 4 Foa Htf:;‘?:;:‘;s) = Newspaper(s)

Print Media: Adults 18 or older Wall Street Journal (Daily Wall Street Journal DS Tortay (Dally) (Daily
New: ¥osk Ttmes [Dalty) m ¥, (Daity) 75 (Daily) b L

v 10.1 T 9.7
Wallstreet Journal (Daily)  [Eyeog

. o . 4 Catalogs
st s Newspaperis) (excluding New York Catalo Newspaper(s) New York Times New York (excluding .
Al Local Weekly Newspapers _— .4 who Listened to IHEART RADIO (Sunday) Magazines Catalogs) Times (oaiy) | €5 (Sunday) (DailysSunday) Times (Daily]  Catalogs)

in the past 7 days . 114 9.1 7.2 7.1 - 12.1 9.5 7.8 70 All...

s e o) PR ™

# who Listened to IHEART RADIO in the past 7 days =WPB = who Listened to IHEART RADIO in the past 7 days u WPB

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Totof persans:

ot sy st ossontn) T~ B
TR .. | — e T
PR ——
o New York Times
T .. [ — s
4% 86 83

New York Times (Daily+Sunday)

Wall Street Journal (Daily)
9.7

Local Daily Magazines: USA Today (Daily)
Newspaper(s) 84 8.
(Sunday)
121

Local Daily
Newspaper(s)
(Sunday)
114

New York Times (Sunday)

New York Times (Daily)

- . . g9 Local Daily Direct Mail
Avg. HansﬁM:nuFa/duy with Ad- Newsmuoeiis) Advertising New York Times
Catalogs Supported Print Media: Aduits 18 or older gyt (Daily+Sunday) {excluding Catalogs) (Daily+Sunday) Local Daily Newspaper(s)
7.2 X (Daily )
Wall Street Joumal (Daily) L a3 8.1 Direct
Mail
Magazines £ Advertisi
4% &
sy L C2
New York Times New York Times New York Times Local Daily Newspaper{s) B
USA Today (Daily) who Listened to IHEART RADIO (Sunday) e ail (Daily) (sunday) (Daily+Sunday) New York Times (Daity) Catalogs)
in the past 7 days 10.2 .. g 71 11.2 87 78 7.0
Books .
= who Listened to IHEART RADIO in the past 7 days =WPB # who Listened to IHEART RADIO in the past 7 days = WPB
wrPB DMA Scarborough R2 2026: Aug25-Jul26 Qual Intab 866 ' Share of Everything
All Graphs and soefo.oi Data Modeling Copyright @ 2026 Hubbard | Medio Thot Connects, LLC. All rights reserved. SO for Anything _

(Radio Stations: WKGR-FM OR Radio Stations: WOLL-FM OR Radio Stations: WLDI-FM OR Radio Stations: WQOL-FM OR Radio Stations: WAVW-FM OR Radio Stations: WZZR-FM OR Radio Stations: WZZR-FM HD2 OR Radio Stations: WRLX-FM OR Radio Stations: WINO-AM OR Radio Stations: WZTU-FM)



GATER
98. 7t

Avg. Week All Print Med;a (Persons & % Reach): Adults 18 or older Avg. Day All Print Media {% Time Spent & Avg Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Catalogs

Wall Street Journal (Daily)

Magazines

All Local Weekly Newspapers

USA Today (Daily)

Totol Per

[acics |
D ———— '
Y e —

who Listened to WKGR-FMin the
past 7 days

= who Listened to WKGR-FM in the past 7 days

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

45,328 or 20.4% of Adults 18 or older who Listened to WKGR-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 7.7 minutes every day representing 28.8% of all time

spent daily with All forms of Print Media.

Local Daily
Newspaper(s)
(Sunday)
10.7

Wall Street Journal New York Times,
(Daily) USA Today (Daily) (Daily+Sunday)
105 2.0 8.4

Direct Mail
Advertising
{exciuding
Catalogs)
Magazines 7.5
10.1

Local Daily
Newspaper(s) New York Newspaperis)
(Daily Times (Daily) (Sunday)
7.3 71 : 121

Local Daily

‘Wall Street Journal

New York Times
(Daily+Sunday)

Magazines
8.4

Local Daily
Newspaper(s)
(Daily

USA Today (Daily)
8.4 81

(Daily)
9.7

Catalogs

3 40
New York (excluding

Times (Daily) Catalogs)

95 7.8 7.0 All.

uWPB

u who Listened to WKGR-FM in the past 7 days

u WPB

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Catalogs

Wall Street Journal (Daily)

Magazines

All Local Weekly Newspapers

USA Today (Daily)

Books

wrB

Total persans:

B
P 38

who Listened to WKGR-FMin
the past 7 days

= who Listened to WKGR-FM in the past 7 days
Scarborough R2 2026: Aug25-Jul26

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or older

DMA Qual Intab
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

wrg

=WPB
284

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily
Newspaper(s)
(Sunday)
107

New York Times

USA Today (Daily) {DailysSunday)
9.0 84

Local Daity
Newspaper(s)
(Sunday)
121

Local Daity
Newspapers) Local Daily
(Daily+Sunday) Newspaper(s) (Daily
7.7 73

New York Times
(sunday)
112

Direct Mail
(excluding Catalogs)
9.7 7.5 7.t

New York Times
(Sunday)

New York Times
{Daily}

Wall Street Journal (Daily)
9.7
Magazines:

USA Today (Daily)
84 8.

New York Times
(Daily+Sunday)

(Daily
33 81 Direct

Mail
Advertisi
ng
(excludin

Local Daily Newspaper(s)

Local Daily Newspaper{s) g
(Daily+Sunday) Catalogs)
8.7

7.0

New York Times (Daily)
7.8

= who Listened to WKGR-FM in the past 7 days

(Radio Stations: WKGR-FM)

=WPB

® Share of Everything
for Anything é

soefa.ai



THE PALM BEACH

955

S #1 HIT MUSIC STATION

39,620 or 24.% of Adults 18 or older who Listened to WLDI-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.4 minutes every day representing 26.% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Catalogs

Wall Street Journal (Daily)

Magazines

All Local Weekly Newspapers

USA Today (Daily)

mm Avg. Hours+Minutes/day with All

VR
“;'-

= who Listened to WLDI-FM in the past 7 days

Print Media: Adults 18 or older

who Listened to WLDI-FM in the
past 7 days

=WpPB

USA Today (Daily)
12.3

New York Times
(Daily)
9.7

‘Wall Street

MNew York Times (Sunday) Journal (Daily)
122 96

Local Daily
5 Newspaper(s) Newspaper(s)
Local Daily Newspaper(s) B
(Sunday) (Daity+Sunday) (Daily
117 L LS

Local Daily

Local Daity
Newspaper(s)
(Sunday)
121

New York Times (excluding
(Daily+Sunday) Catalogs) Magazines
110 7.0 6.6

Magazines
8.4

Local Daily
Newspaper(s)
(Daily

Wall Street J i
all Street Journal 7

(Daily)
9.7

USA Today (Daily)
8.4

Catalogs

2 4.0
New York Times New York (excluding

{Daily+Sunday) Times (Daily) Catalogs)

95 7.8 7.0 All.

u who Listened to WLDI-FM in the past 7 days

uWPB

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Av:

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Catalogs

Wall Street Journal (Daily)

Magazines

All Local Weekly Newspapers

USA Today (Daily)

Books

wrB

Totof persans:

= who Listened to WLDI-FM in the past 7 days

DMA Scarborough R2 2026: Aug25-Jul26
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

Avg. Hours+Minutes/day with Ad-

Supported Print Media: Adults 18 or olderm

who Listened to WLDI-FM in
the past 7 days

mWPB

Qual Intab 212

vg. Minutes/day Spent): Adults 18 or older

USA Today (Daily)
123

New York Times
(sunday)
122

New York Times Wall Swreet Journal
(Daily) (Daily)
Local Daily 8.7 9.6
Newspaper(s)
(Sunday)
1.7

Local Daily
Newspaper(s)
(Sunday)

Direct Mail 2

Advertising

Newspaper(s) (excluding

(DailysSunday) Catalogs)
84 7.0

Local Daily

New York Times Daity
{Daily+Sunday) Newspaper(s) (Daily
11.0 1.9

New York Times
(sunday)
112

Wall Street Journal {Daily)
9.7
Magazines:

USA Today (Daily)
84 8.

New York Times
(Daily+Sunday)

(Daily
33 81 Direct

Mail
Advertisi
ng
(excludin

Local Daily Newspaper(s)

Local Daily Newspaper{s) g
(Daily+Sunday) Catalogs)
8.7

New York Times (Daily)
7.8 7.0

= who Listened to WLDI-FM in the past 7 days

(Radio Stations: WLDI-FM)

= WPB

soefa.ai

for Anything ;

® Share of Everything



56,782 or 32.2% of Adults 18 or older who Listened to WOLL-FM in the past 7 days read Local Daily
oRArs Newspaper(s) (Daily+Sunday) for an average of 6.6 minutes every day representing 28.8% of all time
KmL spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Loty et Dsivssonn) T — T
Direct Mail Advertising {excluding Catalogs) mm m
s st ) A 7%
R s
sooks - FRERT  77m
New York Times (Dailyssunday)  [PARRr IR R Tl
New York Times (Sunday) mw Avg. Hours+Minutes/day with All

Print Media: Adults 18 or older
e vorimes ) AP PP P e

g

Local Daily Magazines
Newspaper(s) 8.4
Magazines (Sunday)
10.2

Local Daily
Newspaper(s)

Direct Mail gl USA Today (Daily) (Daily
Advertising Wall Street Journal 7 =2
{excluding Catalogs) | USA Today (Daity) (Daily)
7.2 [

7.9 9.7

- A =
= e i ™ =
Ff 438 158 R SR

casogs A%
Local Daily

Wall street Journal (Daily) IR R MOV [T— P

ogEtoes m Wall Street Journal New York Times New YorkTimes  [r——— Newspaper(s) New York Times New York (exchuding 22

All Local Weekly Newspapers m-S 4.7% who listened to WOLL-FM in the (Daily) (Daily+Sunday) (Daily) Catalogs (Sunday) (DailysSunday) Times (Daily} Catalogs)
past 7 days 13.3 7.5 6.8 31 12.1 9.5 7.8 7.0 Al
R T '
w who Listened to WOLL-FM in the past 7 days uWPB u who Listened to WOLL-FM in the past 7 days = WPB
Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Total persans:

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)

Local Daily Newspaper(s) (Sunday)

Direct Mail
- —— (1350 tacl oy Advrcing R p—
. Newspaper(s) New York Times (excluding 9.7
New York Times (Daily+Sunday) m (Sunday) (Sunday) Catalogs) Local Daily Magazines: USA Today (Daily)
9.4 8.1 7.9 Newspaper(s) 84 8.
New York Times (Sunday) 24.8% (Sunday})
121
New York Times (Daily) . .
Avg. Hours+Minutes/day with Ad- m N Yo T
Catalogs Supported Print Media: Adults 18 or olderm New York Times (Daily+Sunday) Local Daily Newspaper(s)
(Daily+Sunday) ool Deiby as (Daity .
irect
Wall Street Journal (Daily) m 75 —— 81 e
Magazines lu;.i;y) (Dﬂﬂ\"::ndav) Adv;msi
et moSE v
New York Times Local Daily Newspaper{s) g
USA Today (Daily) who Listened to WOLL-FM in USA Today (Daily) Local Daily Newspaper{s) (Daily (sunday) (Daily+Sunday) New York Times (Daily) Catalogs)
the past 7 days 7.2 59 112 87 7.8 7.0
Books
= who Listened to WOLL-FM in the past 7 days uWPB # who Listened to WOLL-FM in the past 7 days = WPB
wes DMA Scarborough R2 2026: Aug25-Jul26 Qual Intab 198 ' Share of Everything
All Graphs and soefo.oi Data Modeling Copyright @ 2026 Hubbard | Medio Thot Connects, LLC. All rights reserved. SO for Anything _

(Radio Stations: WOLL-FM)



Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)
Magazines

All Local Weekly Newspapers
USA Today (Daily)

mmcn %
e

P S e s e

T 5.0

» who Listened to WQOL-FM in the past 7 days

16,826 or 24.5% of Adults 18 or older who Listened to WQOL-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 14.2 minutes every day representing 40.2% of all
time spent daily with All forms of Print Media.

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

past 7 days

mWPB

Local Daily Newspaper(s)
(Sunday)
199

Catalogs

a6
Wall Street Journal
{Daity)
9.7

Direct Mail
Advertising (excluding

Magaz
Catalogs) nes
64 4.2

Local Daily Newspaper(s)
(Daily
131

New York
Times
(Sunday)
4.5

|

Mew | New York

York
Times
{(Daitys |
i | Sunday

(D

Local Daity
Newspaper(s)
(Sunday)
121

‘Wall Street Journal

New York Times
(Daily+Sunday)

Magazines
8.4

Local Daily

Newspaper(s)
(Daily

USA Today (Daily)
8.4 81

(Daily)
9.7

Catalogs

40
New York

Times (Daily)
95 7.8

(excluding
Catalogs)
7.0 All..

m who Listened to WQOL-FM in the

past 7 days

= WPB

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Av:

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Catalogs

Wall Street Journal (Daily)

Magazines

All Local Weekly Newspapers

USA Today (Daily)

Books

wrB

Total persans:

= who Listened to WQOL-FM in the past 7 days

DMA Scarborough R2 2026: Aug25-Jul26
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

Avg. Hours+Minutes/day with Ad-

Supported Print Media: Adults 18 or olderm

who Listened to WQOLFM in
the past 7 days

mWPB

Qual Intab 121

m

vg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s)
{Daily
131

Lacal Daily Newspaper(s] (Sunday)
19.9

New York Times
(Sunday)

a5
Direct Mail
Local Daily Newspaper{s) (excluding

(Daily+Sunday) Catalogs)
142 6.4

Magazines
42

‘Wall Street Journal

(Daily)
92

New York Times
(Daily+Sunday)
4.0

USA

Toda
New York ¥

Times {Dail
(Daily) ¥l
35 21

Local Daily
Newspaper(s)
(Sunday)
121

New York Times
(sunday)
112

Wall Street Journal {Daily)
9.7
Magazines:

USA Today (Daily)
84 8.

New York Times
(Daily+Sunday)

(Daily
33 81 Direct

Mail
Advertisi
ng
(excludin

Local Daily Newspaper(s)

Local Daily Newspaper{s) g
(Daily+Sunday) Catalogs)
8.7

New York Times (Daily)
7.8 7.0

= who Listened to WQOL-FM in the past 7 days

(Radio Stations: WQOL-FM)

=WPB

® Share of Everything
for Anything ;

soefa.ai



"Advertising Actions"”

T
o
O
‘
-

RADIO P18+ who Listened to IHEART RADIO in the past 7 days (Shopped/Visited/Bought past
3mos Due to Ads on %)

Social Media 756,258 ' 38.3%
Websites 673,568 34.1%
Direct Mail 565,086 28.6%

Broadcast, Cable, & Sat TV 476.240 04.2%

Cable TV Networks 323,413

Local Broadcast TV

288,956

Video Streaming Services 283,611

Local AM/FM Radio 275,067
Newspapers preiern
Podcasts 1'95'022-

WEST PALM BEACH-BOCA RATON

Audio Streaming Services

188,892

Billboards e
= P18+ who Listened to IHEART RADIO in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
m P18+ WEST PALM BEACH-BOCA RATON AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
WEST PALM BEACH-BOCARATON DMA  Scarborough R2 2026: Aug25-Jul26  Qual Intab: 866 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved. SO e a . al for Anything =

(Radio Stations: WKGR-FM OR Radio Stations: WOLL-FM OR Radio Stations: WLDI-FM OR Radio Stations: WQOL-FM OR Radio Stations: WAVW-FM OR Radio Stations: WZZR-FM OR Radio Stations: WZZR-FM HD2 OR Radio Stations: WRLX-FM OR Radio Stations: WINO-AM OR Radio Stations: WZTU-FM)



GA’ER "Advertising Actions"”
98. Ft

P18+ who Listened to WKGR-FM in the past 7 days (Shopped/Visited/Bought past 3mos

Due to Ads on %)
S atHala
Broadcast, Cable, &Sat TV
Weksfies
Looal Bemioast T
Cabie TV Networks
Eipesirial

Video Streaming Services

Local AM/FM Radio
Podcasts
Audio Streaming Services

Newspapers 186,721
® P18+ who Listened to WKGR-FM in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
m P18+ WEST PALM BEACH-BOCA RATON AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
WEST PALM BEACH-BOCARATON DMA  Scarborough R2 2026: Aug25-Jul26  Qual Intab: 284 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved. SO e a . al for Anything =

(Radio Stations: WKGR-FM)



o 955 "Advertising Actions"

STATION

e s sACHES 17 P18+ who Listened to WLDI-FM in the past 7 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)
Websites
Social Media g=es 36.3%
Direct Mail

565,986 28.6%

Video Streaming Services 283,011 T

Broadcast, Cable, & Sat TV a2 40' 24.9%

Audio Streaming Services 188,892 9.6%

Podcasts  grrdrrm 9.9%
Cable TV Networks
Newspapers
Local AM/FM Radio : T
Billboards IR 7 WEST PALM BEACH-BOCA RATON
147,530 7.5%

Local Broadcast TV 288,056 T
= P18+ who Listened to WLDI-FM in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
= P18+ WEST PALM BEACH-BOCA RATON AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

WEST PALM BEACH-BOCARATON DMA  Scarborough R2 2026: Aug25-Jul26  Qual Intab: 212 * Share of Everything

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved. SO e a . a,l for Anything =

(Radio Stations: WLDI-FM)



TODAY'S

KOOL

Websites

Direct Mail

Social Media

Broadcast, Cable, & Sat TV
Video Streaming Services
Cable TV Networks

Local Broadcast TV

"Advertising Actions"”

P18+ who Listened to WOLL-FM in the past 7 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)

673,568 34.1%
565,986 28.6%

756,258 38.3%

478,240 24.2%
283,011 14.3%

323,413 16.4%

288,956

Local AM/FM Radio

273,067

Podcasts
Audio Streaming Services
Billboards

Newspapers

WEST PALM BEACH-BOCARATON DMA  Scarborough R2 2026: Aug25-Jul26  Qual Intab: 198

195,022 9.9%

188,892 9.6%

WEST PALM BEACH-BOCA RATON
147,530 7.5%

186,721 9.5%
= P18+ who Listened to WOLL-FM in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
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